Web links
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General sources on marketing and Internet marketing

•
Biz/ed Internet Catalogue (http://catalogue.bized.ac.uk/roads/market.html) has some online marketing resources, particularly in the sections on Marketing Channels and Marketing Resources.
•
Marketing Online (www.marketing-online.co.uk) is a source for links to web sites concerned with Internet marketing strategy, implementation and practice. Updated by Dave Chaffey.
•
eLab (http://ecommerce.vanderbilt.edu or http://elab.vanderbilt.edu) was founded in 1994 as Project 2000 by Tom Novak and Donna Hoffman at School of Management, Vanderbilt University, to study marketing implications of the Internet. Useful links/papers.
•
University of Strathclyde, Department of Marketing, Marketing Resource Gateway (MRG) (www.marketing.strath.ac.uk/dcd). A comprehensive directory of marketing-related links.
Market reports on electronic commerce (see also further references in Chapter 2)

•
CyberAtlas (www.cyberatlas.com) gives Internet statistics including demographics; updated monthly.
•
E-consultancy (www.e-consultancy.co.uk). A good compilation of reports and white papers about new media.
•
Nua Internet Surveys (www.nua.ie/surveys) is the definitive source of news on Internet developments, and reports on company and consumer adoption of Internet and characteristics in Europe and worldwide.

Print media

•
New Media Age (www.newmediazero.com/nma). A weekly magazine reporting on the UK new media interest. Content now available online.
•
New Television Strategies (www.newmediazero.com/ntvs). Sister publication to New Media Age.
•
Revolution magazine (www.revolutionmagazine.com). A weekly magazine available for both UK and US on new media including Internet marketing.
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A directory of Internet marketing links, including sources for statistics from the Internet environment, is maintained by Dave Chaffey at http://www.marketing-online.co.uk.
Digests of reports and surveys concerned with e-commerce

•
Nua Strategy (Europe) www.nua.ie/surveys
•
Cyberatlas (US) www.cyberatlas.com


•
Europeprofile www.europeprofile.com
•
Market Research.com www.marketresearch.com
Directories of marketing research companies

•
British Market Research Association www.bmra.org.uk
•
Market Research Society www.mra.org.uk
•
International MR agencies www.greenbook.org
Traditional market research agencies

•
MORI www.mori.com, www.e-mori.co.uk
•
NOP www.nopres.co.uk
•
Nielsen www.nielsen.com
Government sources

•
OECD www.oecd.org
•
European Government www.europa.eu.int/comm/eurostat
•
UK Government www.statistics.gov.uk; www.ukonlineforbusiness.gov.uk
•
US Government www.stat-usa.gov
Trade associations for B2B sectors

•
Internet Public Library Associations Online www.ipl.org/ref/AON
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•
E-MORI Technology Tracker (www.e-mori.co.uk/tracker.shtml). Provides a summary of access to new media platforms.
•
Mobile Commerce World (www.mobilecommerceworld.com). Source on usage of m-commerce.
•
New Media Age (www.newmediazero.com/nma). A weekly magazine reporting on the UK new media interest. Content now available online.
•
New Television Strategies (www.newmediazero.com/ntvs). Sister publication to New Media Age.

•
Revolution magazine (www.revolutionmagazine.com). A weekly magazine available for the UK, covering a range of new media platforms.
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•
BRINT.com (www.brint.com) A Business Researcher’s Interests. Extensive portal with articles on e-business, e-commerce, knowledge management, change management and IS strategy.
•
CIO Magazine E-commerce resource centre (www.cio.com/forums/ec) One of the best online magazines from business technical perspective – see other research centres also, e.g. intranets, knowledge management.

•
E-commerce innovation centre (www.ecommerce.ac.uk) at Cardiff University. Interesting case studies for SMEs and basic explanations of concepts and terms.
•
E-commerce Times (www.ecommercetimes.com) An online newspaper specific to e-commerce developments.
•
Financial Times IT surveys (www.ft.com/ftit) Excellent monthly articles based on case studies. Also see Connectis for more European examples.
•
E-commerce About.com (www.ecommerce.about.com) Portal about all aspects of e-commerce.
•
E-consultancy (www.e-consultancy.co.uk) A good compilation of reports and white papers many of which are strategy-related.
•
Mohansawney.com (www.mohansawney.com). Case studies and white papers from one of the leading IS authorities on e-commerce.
•
US centre for e-business (http://ebusiness.mit.edu) Useful collection of articles.
•
Net Academy (www.netacademy.org) Business resources including e-business articles.
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•
ASCET Project (www.ascet.com) Excellent collection of articles coordinated by Accenture and Montgomery research which concern the effect of the Internet on pricing and purchasing.
•
Clickz (www.clickz.com). An excellent collection of articles on online marketing communications. US-focused. Relevant sections for this chapter include: Brand marketing.
•
Conspectus (www.conspectus.com) Industry studies on range of industry topics including procurement.
•
The Purchasing web guide on About.com (http://purchasing.about.com) gives an excellent collection of links on the benefits and disadvantages of e-procurement.
•
Marketing On The Internet (MOTI) by Greg Rich and colleagues from OhioLink educational establishments. This site provides a succinct summary, with examples, of how each of the 4 Ps of the Internet can be applied online. http://iws.ohiolink.edu/moti/.
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•
Clickz (www.clickz.com). An excellent collection of articles on online marketing communications. US-focused. Relevant sections for this chapter include: CRM strategies.
•
Database Marketing Institute (www.dbmarketing.com). Useful collection of articles on best practice.
•
European Centre for Customer Strategies (www.eccs.uk.com). Excellent collection of white papers and case studies, many on e-CRM.
•
Peppers and Rogers One-to-One marketing web site (www.1to1.com). A site containing a lot of information on the techniques and tools of relationship marketing.
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•
Clickz (www.clickz.com). An excellent collection of articles on online marketing communications. US-focused. Relevant sections for this chapter include: Site design, content development and converting web site traffic.
•
Killer sites (www.killersites.com). Site to support David Siegel’s book (see Further reading, above). Contains many useful tips.
•
Web Pages That Suck (www.webpagesthatsuck.com). Gives a light-hearted review of design best practice by ‘learning good web site design through viewing bad web site design’.
•
Yale University Press (http://www.yale.edu/yup/books/076746.htm). Supporting site for Lynch, P. and Horton, S. (1999) Web Style Guide. Basic Design Principles for Creating Web Sites. Yale University Press, New Haven, CT. Provides a large amount of detail on design.

•
Jakob Nielsen’s UseIt (www.useit.com). Detailed guidelines (alertboxes) and summaries of research into usability of web media.
•
Serco usability (www.usability.serco.com). Articles on design for usability.
•
ZD Net (www.zdnet.com/enterprise/e-business/bphome). Summaries of best practice in page design.
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Internet-marketing-related e-mail newsletters

•
Iconocast (www.iconocast.com). US-based newsletter of Internet marketing news.
•
Nua: e-mail (www.nua.ie/surveys). A digest of research reports on Internet marketing.
•
Marketing Sherpa (www.marketingsherpa.com). Articles and links on Internet marketing communications including e-mail and online advertising.
•
Whats New in Marketing (www.wnim.com). A monthly newsletter from the Chartered Institute of Marketing including many e-marketing features.
E-mail-related links

•
Clickz (www.clickz.com). Has columns on e-mail marketing, e-mail marketing optimisation and e-mail marketing case studies.
•
EMMA – E-Mail Marketing Association, formed in July 2001 to support best practice amongst agencies and clients (www.emmacharter.org).
•
Opt-in News (www.optinnews.com). An online magazine focusing on permission-based e-mail marketing.
Internet-advertising-related links

•
Bluestreak (www.bluestreak.com). Has acquired AdKnowledge, which specialised in measurement of online advertising campaigns.

•
Advertising Age (www.adage.com).
•
Clickz (www.clickz.com). An excellent collection of articles on online marketing communications. US-focused. Relevant sections for this chapter include: Affiliate marketing, Advertising technology, E-mail marketing, Media buying.
•
DoubleClick (www.doubleclick.net). The main advertising network worldwide, with offices in many countries. Its site describes how it uses its ‘DART’ technology to target customers. Also major e-mail marketing agency.
•
eMarketer (www.emarketer.com). Includes reports on media spend based on compilations of other analysts.
•
Internet Advertising Bureau (www.iab.net). The widest range of studies about Internet advertising effectiveness. In UK: www.iabuk.net.
•
Jupiter MMXI (www.jupitermmxi.com). Resources include audience panels.
•
Nielsen-Netratings (www.nielsen-netratings.com). Nielsen has acquired NetRatings, and this site is an interesting resource on the current levels of activity and success of banner advertising. The site shows the creative content of the ten most popular banners each week and gives information on the main advertisers.
Search-engine-related links

•
Searchenginewatch (www.searchenginewatch.com). A complete resource.
•
WebSearch at About.com (http://websearch.about.com). Articles and resources.
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•
ABC Home Page (www.abce.org.uk). Audited Bureau of Circulation is standard for magazines in the UK. This is the electronic auditing part. Useful for definitions and examples of traffic for UK organisations.
•
Analog (www.analog.cx). Basic, but popular freeware.
•
Hitbox (www.hitbox.com). Browser-based metrics.
•
Hitwise (www.hitwise.co.uk). Novel method of monitoring site visitor volume compared to competitors using ISP data.
•
IBM (www.ibm.com/software/data/pubs/papers). IBM articles on databases and data management.
•
Intranet Journal (www.intranetjournal.com). Articles on content management.
•
I/PRO (www.ipro.com). Provides services to audit web site effectiveness through studies of the site traffic. Sample reports held on this site indicate the types of approach used.
•
Marketing Insights (www.globalinsights.com). Contains resources to assist in assessing online marketing performance.
•
MediaMetrix (www.mediametrix.com). Now merged with RelevantKnowledge (www.relevantknowledge.com), claims to be the world leader in ‘media measurement’.
•
net.Genesis (www.netgen.com). Analysis tool supplier, now part of SPSS, has useful papers on approaches to measurement.
•
Vignette (www.vignette.com). CM vendor with articles on best practice.
•
Webabacus (www.webabacus.com). Analysis of log files with flexible reporting.
•
WebTrends Web analysis (www.webtrends.com). Most popular analysis software by numbers shipped. Includes server-based and browser-based versions (WebTrends Live).
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•
CyberAtlas Web User Populations (2002). http://cyberatlas.internet.com/big_picture/geographics/article/0,1323,5911_151151,00.html (03/03/02).
•
Dell.com (2002) www.dell.com.
•
Internet Software Consortium http://www.isc.org/ds/new-survey.html.
•
Nua.com (2001) http://www.nua.com/surveys/index.cgi?f=VS&art_id=905357512&rel=true.
•
Yourable.com www.youreable.com.
•
Nielsen NetRatings (2001) www.nielsennetratings.com.
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•
Ecommerce Awards 2001 www.ecommerce-awards.co.uk/past_winners/winners_2001.html.

•
Newview Technologies www.newview.com.
•
Modernising Government, 1999 
www.cabinet-office.gov.uk/servicefirst/2000/learninglabs/framework/staff.htm.
•   E-envoy www.e-envoy.gov.uk.
•
SIC http://qb.soc.surrey.ac.uk/resources/classification/sic92.pdf.

