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Motorola, a market
leader, i s looking to
expa nd total  market , so it
emphasizes the over all
need for pagers,  while
making it clear tha t
its  product can ful fill that
need.

Market
Leader
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Here, Oldsmobile  is making cars that resemble its 
foreign competitors, then appealing  to  customers to 
buy these domestic cars.
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