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This Land-O-Lakes ad shows the depth of the brand. 
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This ad for the Toyota Celica
may be able to cover the first
three  stages of the buyer-
readiness s tages: awareness,
knowledge, and liking.

There is no mention of
competitors , so it does not
seem to establish preference.
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The pictures and the  
slogan make this what
type of appeal?

Format
This layout, almost like 
a yearbook or photo
album, re inforces the 
sentimental aspect 
of this advertisement.

Click or press spacebar to return.

Is this ad  making an emotional,
rational, or moral appeal, or is it
combining them?  How much
do the personified cows
contribute to this ad?

Is the ad structured to let the 
audience make a decision?

Is this an effective ad?

The same company puts lifelike
statues of cows, with this slogan,
into mall food courts. What
makes that practice effective?
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